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CEO Message

     Dear Shareholders,

2

The first quarter of 2018 has passed with key strategic executions 
that AIS has completed. As I have always mentioned that AIS is now 
the Digital Life Service Provider and is transforming to gain new 
capabilities to provide relevant products and services that respond 
to the changing demand of individuals and enterprises. 

Firstly, we have acquired CS Loxinfo (CSL) who will support the 
creation of both revenue and cost synergies as well as new competitive 
edge for AIS needed to propel our growth in the enterprise business. 
Secondly, AIS has announced an investment in the Rabbit-LINE Pay 
JV to hold 33.33% of the total JV’s equity and to engage in potential 
proliferation of mobile money in Thailand. Lastly, AIS and TOT have 
officially signed the contract to co-utilize the 2100MHz spectrum, 
which will help serve the rising mobile data demand as well as 
strengthen our spectrum portfolio. 

  Regarding the operations in 1Q18, we continued to see mobile data 
   consumption rising following our improving 4G network quality 
     and brand perception. Also, we successfully announced our 
      collaboration with Turner to broadcast CNN and Cartoon Network 
       on AIS PLAY and PLAYBOX, which we believe has put our video 
         platform on the cutting edge. On the other hand, the fixed 
          broadband business continued to see a steady increase in 
           subscriber growth and customer awareness. As a result, our 
           service revenue strongly stood at Bt34,565mn, increasing 
            6.5% YoY and 2.5% QoQ, while the net profit improved to 
        Bt8,037mn, rising 4.5% YoY and 4.4% QoQ, following our 
      ongoing execution of cost optimization and efficiency enhancement.

     Until the next quarter.

Warm regards,  
Somchai Lertsutiwong  
Chief Executive Officer 

  



Financial and 
Operational results in 1Q18

Financial highlights 

Operational highlights

2018 Guidance (maintained)

Please read MD&A for more detail: http://investor.ais.co.th/quarterly_report.html 
1) Service revenue excluding IC and equipment rental 
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Net profit:
Bt8bn,

+4.5% YoY, 
+4.4% QoQ 

Service 
revenue1)

Bt33bn, 

+5.7% YoY,  
+1.6% QoQ  

• Supported by both mobile 
and fixed broadband

Cost of 
service: 

Bt17bn,

+6.3% YoY,
+1.5% QoQ   

• Cost control offset by 
payments for partnership 

with TOT

SG&A:
Bt6.3bn, 

+17% YoY,
flat QoQ

• Targeted handset subsidies 
offset by higher staff cost

EBITDA:
Bt19bn, 

+9% YoY, 
+2.4% QoQ

• Improved revenue 
momentum and 

cost optimization

Acquired

81.47%
of CSL  

to strengthen 
enterprise business

Invested 
to hold

33% 

stake of 
Rabbit-Line Pay JV

Fibre 
coverage in

50 
cities
with

571,800 
subscribers 

Average mobile 
data usage

7.6 
GB/month

Postpaid base 
vs Prepaid base

19% 
vs 

81% 

CAPEX:

Bt35–38bn 
EBITDA margin: 

45-47%
Sales revenue:
decline and make 
near-zero margin 

Service
revenue1)

+7-8%,
2% of which is from CSL

Results of 1Q18

+5.7% YoY

Results of 1Q18

46.9%
Results of 1Q18

Bt6.5bn
Results of 1Q18

-0.6% YoY 
with -1.1% margin



Quarterly Highlight
AIS expands into Mobile Payment

Data from the Bank of Thailand1) showed that in 2017 the number 
of e-Money transactions (including from both commercial banks 
and non-bank institutions) rose to over 1,300 million, or a growth 
of 20% per year in past three years. On the other hand, the number 
of transactions through conventional formats of plastic cards 
(credit and debit cards) was about 600 million, growing only 13% 
per year. In terms of value, the e-Money transactions in 2017 
amounted to Bt126bn, a growth rate of 36% per year, compared 
to those conducted through plastic cards of around Bt1,800bn, 
a growth rate of 7% per year. Despite the large discrepancy in the value, 
the expansion of e-Money or mobile payment in Thailand is certainly 
overcoming the traditional method of payment, especially in paying 
for small transactions such as to buy groceries or movie tickets. 
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Number of payment transactions 
in Thailand (million)

463

2015

Credit/Debit card e-Money

2016 2017

883
517

1,076
596

1,273

Value of payment transactions 
in Thailand (Bt bn)

1,565

2015

Credit/Debit card e-Money

2016 2017

68

1,677

92

1,797

126

Source: The Bank of Thailand

AIS, as the Digital Life Service Provider, has a vision to expand 
our service capabilities from mobile and fixed broadbands to new 
digital services, one of which is mobile payment. As a result, 

”

       Our vision is to introduce new and meaningful digital technology to the country, especially on e-Money, 
to make cashless society prevalent. With more than 40 million AIS customers on hand, we believe that the 
collaboration in RLP through mPAY, which is an expert in mobile payment, will enable customers to access 
mobile payment experience through LINE, the number one messaging and e-payment platform in Thailand. 
Also, with Rabbit’s capability in managing the transits and online/offline payment systems, together with AIS’s 
strength on network quality and nationwide top-up agents and billers, this will give best benefits to not only 
AIS but all users in Thailand.

Somchai Lertsutiwong, CEO

“

AIS has strategically invested in Rabbit-LINE Pay (RLP) Joint Venture to hold 33.33% of the equity, equally with 
Rabbit and LINE. The JV is directed by managements of each party with a strong intention to make RLP the first choice 
of electronic wallet for Thai users.
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Investors can easily activate to use RLP by going to LINE application and click  
and follow the steps shown, or connect the service through my AIS application 
as another channel to conveniently pay AIS’s bills with discounts and privileges 
offered in the meantime.

Source:
1)  https://www.bot.or.th/Thai/Statistics/PaymentSystems/Pages/StatPaymentTransactions.aspx
2) https://www.gsma.com/mobilefordevelopment/sotir/
3) UNCTAD B2C E-COMMERCE INDEX 2017
4) https://en.wikipedia.org/wiki/M-Pesa
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GSMA2) reported that as of 2017 there were more than 690 million mobile money registered accounts globally 
(the sample excluded China) and grew over 25% from 2016. These include 276 mobile money services in 90 
countries with more than 20% of which expanding into money deposits and purchase/sale of investment products.

Looking back in the history of mobile money, the first service was launched in Kenya in 20073) through the name 
of M-PESA owned by Vodafone. The service expanded into the neighborhood such as Afghanistan, South Africa, 
India, etc. and has been a foundation of the proliferation of mobile money in Sub-Saharan Arica, currently 
having more than 400 million registered accounts2). M-PESA itself was originated during early 2000s in Kenya 
from the transfer of airtime credits among relatives and friends of the Kenyans before the idea was revolutionized 
by a college student into a money transfer software. The idea was later bought by Vodafone and has become 
the existing M-PESA4).

Strength of cash-in/cash-out 
distribution channel of

More than 200 billers

Shops and chain stores
such as McDonalds
and E-Commerce

Top-up airtime and game

Buy movie tickets and
book flights

Credit/Debit card

BTS sky train

Bank accout

mPAY Station

Shops and touch points of
Rabbit and mPAY

C
as

h-
in

ch
an

ne
ls

C
ash-out

channels

Do you know?



          AIS’s distribution strategy aims to answer to different lifestyles 
of customers from various segments, especially mass market. 
Today marks an importance of the cross-industry partnership 
between AIS and Tesco Lotus. AIS as a number one telecommunication 
company in Thailand plans to bring its digital expertise to Tesco Lotus, 
a world leading hypermarket, whose expertise lies in a great 
understanding of customer shopping behavior and accessibility 
nationwide.

Mr. Pratthana Leelapanang, Chief Consumer Business Officer of AIS, said

AIS joined hand with Tesco Lotus  
to offer digital experience to Thai people 

Although the digital trend has made a new online arena for buyers and sellers to meet, the traditional offline distribution 
and communicating channel remain equally important for many corporates, especially in Thailand with diverse 
customer segments. For a telecom provider like AIS, shops and touch points with physical interactions continue to 
answer customer needs in many segments before making a decision to purchase.  Therefore, to conserve and 
improve that side of customer experience, in early May AIS has announced a partnership with Tesco Lotus to exhibit 
AIS’s products and services in the Digital Zone of more than 190 branches of Tesco Lotus. 

What will this bring to customers?

• Answer customer’s expectation of shopping experience with a focus on value, quality products, 
   convenience, and great experience
• Exhibit displays of products such as new models of smartphones for trial as well as be a touch 
   point for customers to subscribe to any service of AIS more conveniently
• Co-design new products and services to give higher benefits to customers of both AIS and 
  Tesco Lotus 
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For more information www.ais.co.th/fibre

More information
www.ais.co.th
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ADVANC’S Performance (I)
SHARE DETAIL

ANALYST CONSENSUS

Close Price 188.50
52 Wk high 215.00
52 Wk low 169.50
5 day Average Volume 8,304,600
Beta Value 0.93
Currency THB
Shares Outstanding 2,973M

Source: Reuters, as of 17 May 2018

BUY
64% 

HOLD
28% 

SELL
8% 

Consensus target price : Baht 217
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ADVANC’S Performance (II)

Dividend in 2017  Baht 7.08 / share
Dividend Yield 3.76%
P/E (TTM) 18x

PERCENTAGE CHANGE

RATIOS

1 day -1.57
5 day -2.84
3 months -3.33
6 months 3.29
Month to Date -9.38
Year to Date -1.31

Contact Investor Relations at

investor@ais.co.th or +66 2029 5014
Website: http://investor.ais.co.th

Source: Reuters, as of 17 May 2018


